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I Semester B.Com. (Regular)/B.Com. (A & H)/B.Com. (BDAWE.Com. (LSCMY/
B.Com. {Retail Operation and Management) B.Com,{TTAL)
Dregree Fxamination, January/Fehruary - 2025
COMMERCE
Principles of Marketing
(CBCS SEP- Scheme Freshers and Regular 2024-15 Onwards)

Time ; 3 Hours Maximuom Marks : 80
fnstrnctions to Candidates:

17 Answer all the Seetions.

23 Answer should be written completely either in English or in Kannada,

SECTION - A
Wl = &

Answer any Five sub-guestions. Each sub-guestion ¢arries Two maris,
N cRgoenie oo wﬁ—gﬁdﬂ@ﬁ et =a #:ﬁ—g%ﬁ ot esoEnsh,
(3x2=10)

1. a)  Detfine Marketing,
ECWEE 1o X Tl and mﬁgr-ﬁm-,

by Gnive the meanmy of Promotion.
TEd wonde?

e} Whatis Pricing?

Aoy " ey
at s W aTma g

di  Define the lerm Marketing Envivonment.
DT RSO wORTE, LR

)  Whats e-business?
E—-%ﬁﬁﬁ SHOTideshy
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[y WhoisaConsurns:?
remE LOTTmT

) Mention any 4 objectives of Pricing.
Pdiodh REeoos 4 wsiigndd, atwlastu )

hy  What s 'roduct Lmae/
HeEE, AL SOToe?

SECTION-BE
sEmEn — 0

Answer any Four questions. Fach guestion carries Five marks.
N cpdmote oy ZAnen vogla. 23 A s wonst, {4x5=10)

2. Briefly explain the different types of Promotional Schemes.
L4 Gedch Epmd odmemdnveh, Todmamn LEDA.
3. Analyse the various factors influencing Pricing.
Sdch Ford TERE BT L0 DoINYE), LA

4. [xplain different steps in Consumer Buying Decision Process.
eEed awaich SERrEt 0D TOSNTRY, LA

5. DBriefly explain the importance of Feonomic Environment.
={prd TOT0E Ao, RogEmeh LR0A. :

.  Eaxplain the benelits of Social Media Marketing,
MRERET BRGEe SRITHOTS SRRACHeH, LA,

7. Explain the process ol Mew Product Development.
FeE wmsy, eeghol diodonm, LE0.
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SECTTION-C
wiEn — &

Answer any Three of the fullowing guestions . Each question carries Fifteen marks.
TEhY dnmmndes ohac: mIneN euzo. #E3 gsaﬁ mORT SoEw. (Ix15=45)

8. What arc channels of distribution? Fxplain various types of distribulivn chanmels,
SO0 BRNE Q0GUMRT LO% 0Nl AT SRnenve, omos.

9. Whatis Produet Life Cycle? Lxplain the stages of Product Lile C vele.
TR e @8 2ondeRt? WA Remd WIE LaT WOTEE, ATOA,

1. Explain the various approaches to the Study of Marketing,

SESFUCTT ZIRMAT ofiohal AfdnvaE, andl.
— I '_J -

'

1. What is Market Segmentation? Expluin the bases ol Market Segmentation.
ST WD H0T0e? WRETIEh kol dutRdnTm, DEla,
12. Whatis Pricing? Explain the various pricing stratcgies.
228 aonded? didon dognv Lo WERENYE, WA

SECTION-T
e — {3

Answer the following question. The guestion carries Five marks.
w¥he gﬂ;,_ﬁ I racﬂi;* 05 eozrish. [1%5=5)

13.  Develop unadvertisement vopy for a Product and explain.
EOTR HALDE mLim® TAoDE, Pu%ﬁﬁi& RUED b,
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